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2012 ACHIEVEMENTS

N
Balanced strategy - maximising voice business, Maxis.
investment in digital future

Delighting customers
Attractive new customised prepaid and postpaid plans
Very competitive IDD rates, providing value to migrant segment
Rejuvenation of Maxis One Club for our loyal customers
“Peace of mind” roaming and double quota offerings for worry-free data connectivity
Multi-channel contact centre including social media to provide unparalleled customer service
Investing in the future
First to commercially launch 4G LTE in Malaysia
Network modernisation to provide the best mobile internet experience
Seeding of the latest devices, including low-priced smartphones
Integrated strategy on track

Strategic partnership with Astro - IPTV and fibre bundles with Astro piloted on Maxis’ own
fibre footprint in December 2012 with full launch on track for end Q1 2013

Leading innovation

Continued digital content enrichment with online books, cloud computing for enterprise,
cloud storage for consumer (Loker), MHealth, and customised Maxis content

Deployment of Maxis Business Solutions for enterprise customers
Use of low-cost Nanocell and Femtocell for coverage expansion in rural areas

Network sharing with U Mobile on 2G and 3G with option to extend to LTE, and with
REDtone on LTE s
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2012 ANNUAL RESULTS MAaxis.

Steady all-round performance

Stable financials in a “year of fixes”

BEST OF THE BEST

THANK YOU SO MUCH. LAST YEAR'S ACHIEVEMENT OF FIFTEEN AWARDS
WAS GREAT AND THIS YEAR'S TWENTY IS EVEN BETTER.

+1.9% revenue growth
RM4.4b EBITDA; margin at 48.6%
45.6% non-voice revenue contribution, a 2.1% pts
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4Q PERFORMANCE

Initiatives delivering growth

IRRESISTIBLE iPHONE DEALS

ON THE FASTEST AND WIDEST DATA NETWORK

iPhone 5 isc:
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Solid financial performance
Revenue +4.1% QoQ revenue growth
Non-voice 46.2%, +5.1% QoQ revenue growth

EBITDA RM1.1b; +0.9% QoQ growth

Continued traction of market initiatives

Prepaid Continued RGS* growth over 6 quarters
Postpaid Second consecutive quarter of RGS*

growth (added 34k RGS customers QoQ)
Home Continued Fibre subs growth

Dividends declared/proposed
Fourth interim dividend of RM600m / 8 sen per share
Final dividend of RM600m / 8 sen per share

* Revenue Generating Subscriptions



FY2012 & 4Q RESULTS
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RM million

3Q12  4Ql2 Gg’;’gh Fyil  Fyiz  Crowth
Revenue 2,216 2,306 +4.1% 8,800 8,967  +1.9%
EBITDA 1,055 1,065 +0.9% 4,423 4,359 -1.4%
EBITDA Margin 47.6% 46.2% -1.4pp 50.3%  48.6% -1.7pp
Normalised PAT*
PAT 443 378 -14.7% 2,531 1,860 -26.5%
Normalised PAT Margin*
PAT Margin 20.0% 16.4% -3.6pp 28.8%  20.7% -8.1pp

* Normalised for accelerated depreciation and one-off write offs. PLease refer to slide 18



REVENUE

N
Encouraging late year growth trends Maxis.
Initiatives paying off

Revenue (RM mn)

Healthy last quarter growth

4Q11 1012 20Q12 3012 4Q12 FY11 FY12 . .
} } ? } } \Voice revenue continues to grow
with stimulation initiatives
RM mn 4011 1Q12 2Q12 3Q12 4Q12 G'(r;’(‘)’gh
Mobile 2170 2,133 2,101 2,120 2,183  3.0% yon—voiéedrevenue growth driven by
, ata and devices
Eir)‘(tee(;p”se 46 45 50 53 55  3.8%

Home 4 5 6 9 11 22.2%

International

Gateway 45 46 59 34 57 67.6%

Revenue 2,265 2,229 2,216 2,216 2,306 4.1%




MOBILE SUBSCRIPTIONS

Accent on quality of subscriber base

Mobile Subscriptions (‘000)

B Maxis (Postpaid and WBB) Market

B Hotlink (Prepaid)

definition

Revenue Generating
Subscriptions (RGS)

13,995 13,830 13,827 13,930 14,091

3,393 3,385 3,312 3,318 3,321

4Q11 1Q12 2Q12 3Q12 4Q12

12,740 12,659 12,722 12,800 12,901,

3,191 3,163 3,190 3,224

9,429 9,468 9,559 9,610 9,677

4Q11 1Q12 2Q12 3Q12 4Q12

N
mMaxis.

Continuous efforts to
grow quality base:

® Steady growth of
Prepaid RGS over 6
quarters

® Postpaid RGS grew for
the second consecutive
quarter with retention
and new plans
launched



ARPU & MOU
Steady ARPU

ARPU (RM/month)
B Postpaid W Prepaid WBB M Blended RGS

4Q11 1Q12 2Q127 3Q12 4Q12 FY11 FY12A

A Postpaid and WBB ARPUs normalised as Reported ARPU included one-off adjustments

Minutes of Usage

4Q11 1Q12 2Q12 3Q12 4Q12 YTD11 YTD12

N
mMaxis.

ARPUs holding firm across the
board despite aggressive price
corrections and intense
competition at low end

6% QoQ growth in prepaid
MoU due to usage stimulation
programmes



NON-VOICE REVENUE

N
Now RM1b with robust YoY growth at 5.8% Maxis.

Non-Voice Revenue* (RM mn)

+2.5% +5.8%
+5.1%
prrmTT >
45.3% 45.6% 452% 453% 46.2% 43.5% 45.6%

4Q11 1Q12 2Q12 3Q12 4Q12 FY11  FY12

® Non Voice Revenue as a % of Mobile Revenue
B Non Voice Revenue

* Non-voice revenue refers to non-voice mobile revenue

Maxis non-voice story continues:

Robust growth

4Q12 non-voice contribution 46.2% of
mobile revenue, of which

Internet & data services (nhon-SMS) now
dominant at 66% of 4Q12 non-voice
revenue



WIRELESS BROADBAND

Steady YoY revenue growth at 6.8%

WBB Subscriptions & ARPU

673

627

1Q12

2Q127

3Q12

4Q12

o WBB ARPU (RM)

Bl \WBB Subs (“000s)
A Normalised WBB ARPU as Reported WBB ARPU included one-off adjustments

WBB subscriptions include subscriptions on postpaid data plans using
USB, WiFi, FWBB modems and tablets

WBB Revenue (RM mn)

4Q11

1Q12

2Q12

3Q12

4Q12

FY11

FY12

N
mMaxis.

Demand stabilising in Klang
Valley and other metros. Strong
uptake outside Klang Valley
expected now with Maxis 3G
HSPA+ coverage and distribution
expansion

WBB revenue grew +6.8% driven
by strong FWBB and prepaid \WBB
performance

Home Wireless Internet (FVWWBB)
subscription increased to 48k subs
as at end 4Q12

10



HOME SEGMENT

N
mMaxis.

Integrated story coming together, poised for growth

MAXIS FIBRE INTERNET

WHY SETTLE
FOR LESS?

»

M bps

FROM148/MON"H @

20Mbps 30 Mbps i

lvM m\t.llu o

M198MW m248m * Froe allccated minutes

DOUBLE THE SPEED. DOUBLE THE VALUE.
mes 10 intermet speed, we believe no one should settle for less. That's why our new fibre intermet plans

yone can ve life in the wuper s e Fo
t Maxls centre or vist maxis.com.my'home for more information

" hame maxis.

Home Subscriptions (‘000)

4Q11 1Q12 2Q12 3Q12 4Q12

Improving uptake with improving services

Launch of customised speed plans tailored
to different customer usage levels

Astro services now on Maxis' own fibre
footprint, full launch end 1Q 2013

1



2012 MARKET INITIATIVES maX§S®

Sharp segmentation, customised and usage stimulating

VITH OUR PANGGILAN -
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home maxs

1. Attractive customer plans customised to specific 2. Trouble free 3. Customised

segment needs and to stimulate usage customer friendly  solutions for

“Peace of mind” varying SME
Roaming Plan customer needs

12



ALL ROUND MARKET MOVES maX§S®

Continued traction

INTRODUCING

Laetlgmgp';gﬁa% 2012 initiatives increased retention and
corrected yields

PICK A DEVICE,
USE AS USUAL,

WATCH BILL SHRINK.
NICE.

Market initiatives taking desired effects

HTCONES |8

o

13
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INVESTING IN FUTURE DATA REVENUE:
1. DEVICES maxis.

GET AN iIPHONE FROM MAXIS

LY SAMSUNG GALAXY S Il AT RMS99 SHOOT Ll KE A PRO
rv499 fias

j i} SHARE ON THE GO

CLUSIVILY FOR
MAXIS ONE CLUB MEMBERS.

JOIN US FOR
INCREDIBLE SAVINGS

MAXIS BRINGS YOU THE NEW

SAMSUNG GALAXY NOTE 10.1 e '"Ec';“" IPAD FROM "‘é"'gs
RM AT ONLY ’rM7
pwis BR FOR Oy e
IS FINALLY H ol .
FOR ONLY gt
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b"\Mbb J( \L XY NOTE I

FOR ONLY m999

Staying ahead in seeding of smartphones Growing SIM-based devices and

expanding distribution channels 14
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INVESTING IN FUTURE DATA REVENUE:
2. DIGITAL CONTENT Maxis.

“WE ARE BRINGING THE FUTURE
OF EDUCATION WITH A NEW
KIND OF TEXTBOOK™

- axls.  MORE ORDERS WITHOUT SLOWING
HOTLiNK’ :
. WL m I DOWN OUR BUSINESS”
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INVESTING IN FUTURE DATA REVENUE: Maxis.
3. INFRASTRUCTURE

OF MALAY

A’S FIRST

EXPERIENC%'THE SPEED

4G LTE NET

ORK

B the first t0 enjoy speeds 5 10 10 times faster than before. Enjoy smocther
video streaming and lag-free gaming experience. Exchutive deals on these
smart devices are now available st KLCC & TTO! Maxis Centres. You can look
forward to more LTE devices from Maxds in the near future as we expand

Leading builder of Malaysia’s most advanced
data networks

Monetising network investment

Capex (RM mn)

4Q11 1Q12 2Q12 3Q12 4Q12 FY11 FY12

Full year 2012 capex within guidance at RM803m

16



EBITDA
Full year margin at 48.6%

EBITDA (RM mn) -3.5% -1.4%

4Q11 1Q12 2Q12 3Q12 4Q12 FY11 FY12

COST STRUCTURE

% of Revenue 4Q11 1Q12 2Q12 3Q12 4Q12
Direct Expenses 31.7% 32.9% 32.3% 33.5% 35.3%
Sales & Marketing 5.0% 3.5% 4.8% 4.3% 4.6%
Staff-Related Costs 5.2% 5.5% 5.3% 5.7% 5.6%
Bad Debts 1.6% 1.2% 1.0% 1.0% 0.4%
G&A and Others 7.8% 6.1% 6.7% 7.9% 7.9%
Total Expenses 51.3% 49.2% 50.1% 52.4% 53.8%
EBITDA Margin 48.7 % 50.8% 49.9% 47.6% 46.2%

100.0%  100.0%  100.0%  100.0%  100.0%

N
mMaxis.

FY12 EBITDA margin of 48.6%
due to price initiatives and short
term promotions

4Q12 EBITDA also impacted by
higher device expenses and
increase in hubbing business

2011 2012
31.4% 33.5%
4.2% 4.3%
5.2% 5.5%
1.4% 0.9%
7.5% 7.2%
49.7% 51.4%
50.3% 48.6 %

100.0% 100.0%

17



PAT N
Profit impacted by accelerated depreciation and one- [MNAXIS.

offs

Normalised PAT (RM mn)

15.5% - §;5% ] _ ]
e s PAT normalised to indicate
248%  250%  24.8% o - 24.9% 9999 operating profit trends:

® 2011 benefitted from
RM352m one-off broadband
tax incentive

® In 2012, profit affected by:

® RM125m accelerated
depreciation (4Q12
4Q11 1Q12 2Q12 3Q12 4Q12 YTD11 YTD12 RMgom) OWing tO
investments in network
-58.0% | -26. modernisation

PAT (RM mn)

® One-off RM133m network
asset write-offs,
changeover of existing
content/set-top box
arrangement to Astro

4Q11 1Q12 2Q12 3Q12 4Q12 YTD11 YTD12 18



Continued strong cash flow
RM mn
1Q12 2Q12 3Q12 4Q12 YTD12
Cash flow from operating activities 788 755 1,018 860 3,421
Cash flow used in investing activities (132) (253) (219) (386) (990)
Purchase of property,
olant & equipment (77) (181) (143) (317) (718)
Purchase of intangible assets (55) (72) (76) (69) (272)
Cash flow before financing activities 656 502 799 474 2,431
Cash flow used in financing activities 322 (1,255) (713) (656) (2,302)
Dividends paid (600) (1,200) (600) (600) (3,000)
Debt drawdown 2,450 - - - 2,450
Debt repayment (1,450) - - - (1,450)
Payment of finance costs (75) (53) (115) (56) (299)
Others (3) (2) 2 - (3)
Net change in cash 978 (753) 86 (182) 129
Opening Cash Balance 838 1,816 1,063 1,149 838
Closing Cash Balance 1,816 1,063 1,149 967 967

N
mMaxis.

RM mn

Gearing Level 3Q12 4Q12
Debt # 7,238 7,311
Cash 1,149 967
Net debt 6,089 6,344
Total equity 7,246 7,057
Ratios

Net debt to EBITDA * 1.39x  1.46x
Net debt to Equity 0.84x 0.90x

|
# Incl. derivative financial instruments for

hedging
* YTD12 annualised

19



CONTINUING LEADERSHIP maX§S®

PROMISING FUTURE

THE FASTEST DATA NETWORK
JUST GOT FASTER

Maxis 4G LTE has now launched. How will this affect you? Simply put, it's a mobile
broadband revolution. Upload and download speeds will be up to 10 times faster
than 3G. Lower latency ensures smoother video streaming and online gaming
experience. With Maxis 4G LTE, Internet as you know it, will never be the same again.

Yo find out more, 1og on 10 maxis.com. amyMGLTE or simply scan the QR code below.

N
maxis.

2012 "Year of fixes” and investments

Market initiatives across all business lines with
targeted segmentation - Q3, Q4 results indicate
pay off

Maxis leading data revenues in market:

New revenue streams from home and network
sharing with U Mobile

Continued focus on cash flows with

commitment to dividends 20



Maxis Berhad

DISCLAIMER maxis

This presentation by Maxis Berhad (“Maxis”) contains forward-looking statements. Forward-looking statements can be
identified by the use of forward-looking terminology such as the words “may”, “will”, “would”, “could”, “believe”,
“expect”, “anticipate”, “intend”, “estimate”, “aim”, “plan”, “forecast” or similar expressions and include all statements
that are not historical facts.

Forward-looking statements made in this presentation involve known and unknown risks, uncertainties and other factors
which may cause actual future performance, outcomes and results to differ materially from those expressed or implied in
such forward-looking statements. Such forward-looking statements are based on numerous assumptions and reflect
Maxis’ current views with respect to future events and are not a guarantee of future performance. Maxis cannot give any
assurance that such forward-looking statements will be realized.

Factors which could affect actual future performance, outcomes and results include (without limitation) general industry
and economic conditions, interest rate trends, cost of capital and capital availability, availability of real estate properties,
competition from other companies and avenues for the sale/distribution of goods and services, shifts in customer
demands, customers and partners, changes in operating expenses, including employee wages, benefits and training,
governmental and public policy changes and the continued availability of financing in the amounts and the terms
necessary to support future business.

Forward-looking statements made in this presentation are made only as at the date of this presentation and Maxis and its
subsidiaries, affiliates, representatives and advisers expressly disclaim any obligation or undertaking to release, publicly or
otherwise, any updates or revisions to any such forward-looking statements to reflect any change in Maxis’ expectations,
new information, future events, change in conditions or circumstances or otherwise.

This presentation has been prepared by Maxis. The information in this presentation, including forward-looking
statements, has not been independently verified. Without limiting any of the foregoing in this disclaimer, no
representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy
or completeness of such information. Maxis and its subsidiaries, affiliates, representatives and advisers shall have no
liability whatsoever (whether in negligence or otherwise) for any loss, damage, costs or expenses howsoever arising out of
or in connection with this presentation.

21
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APPENDIX



Consolidated Income Statement

N
mMaxis.

RM mn 3Q12 4Q12 QoQ chg FY11 FY12 YoY chg
REVENUE 2,216 2,306 +4.1% 8,800 8,967 +1.9%
Direct Expenses (743) (813) (2,763) (3,006)
Indirect Expenses (418) (428) (1,614) (1,602)
Total Opex (1,161) (1,241) (4,377) (4,608)
EBITDA 1,055 1,065 +0.9% 4,423 4,359 -1.4%
Margin 47.6% 46.2% 50.3% 48.6%
Depreciation (287) (390) (1011) (1,182)
Amortisation (54) (47) (137) (180)
Others (6) 4) (43) (133)
EBIT 708 624 3,232 2,864
Interest Expense (90) (88) (268) (339)
Interest Income 14 11 40 51
PBT 632 547 3,004 2,576
Tax (189) (169) (473) (716)
PAT 443 378 -14.7% 2,531 1,860 -26.5%
Margin 20.0% 16.4% 28.8% 20.7%

23



