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2Q17 - Solid earnings momentum
Sustained positive underlying growth in service revenue and EBITDA

+9.3%
EBITDA
+3.3% 52.0% +49
Service revenue EBITDA margin TP-NPS

Strong focus on unmatched customer experience continued to drive solid financial and
operational performance

*  Sustained investment in network delivering a high quality network experience and
resulting in an all-time high TP-NPS

Absolute EBITDA growth from continuous revenue development and cost efficiencies

EBITDA and service revenue year-on-year; EBITDA margin 2Q17; TP-NPS = Touch point net promoter score



Winning digital experience seekers to our postpaid base
Continued strong MaxisONE plan subscription momentum

RM102 +124k 1,889k
ARPU Net additions MOP subscriptions

*  Delivering consistent high quality internet experience with best 4G network
«  Strengthened position as digital service enabler of choice
Supported by best device ownership experience via Zerolution and Power of ONE campaign

*  Diversifying RM1 proposition into lifestyle space including content, accessories and roaming

/‘ a ’
Postpaid revenue and net additions year-on-year basis Ze[/ lu t!g n ‘I
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Hotlink FAST - No.1 4G prepaid in Malaysia
Stimulating 4G prepaid adoption

+2.9%

Prepaid revenue

RM44 2% 1,879k
FAST ARPU FAST MI penetration Hotlink FAST users

*  Free 8GB/month weekend on the best 4G network in Malaysia
*  (reat self-serve experience on Hotlink Red App

*  Hotlink Cash Online allows users to purchase apps services with Hotlink top-ups

* Hotlink SOS Internet users are always on even when users run out of top-up credits

m No 14‘6&

SURF ALL YOU WANT

: . WITH HOTLINK HAPPY
Prepaid revenue year-on-year basis HOUR!




Strong differentiation in unmatched customer experience

NPS Score All-time hlgh TP-NPS!

2Q16 3Q16 4Q16 1Q17 2Q17

«  Significant reduction in billing related complaints on the back of worry-free
propositions and greater push to get customers on self-care platforms

° First contact resolution rate consistently ~90%

TP-NPS score is an overall score



All these with our No.1 4G network

FASTEST 4G

Also in Sabah &
Sarawak

Average 30Mbps

Supported by Maxis network data

MCMC Telco Network Quality Report (2016)

YouTube video check up

89% 4G population coverage on comparable peer basis; 82% on -98dBm quality criteria

BEST Mobile

Streaming

Experience

4-Star Rating Nationwide
Including Sabah & Sarawak
according to YT video check-up




Sustained positive underlying growth in service revenue

Service Revenue (RM mn) Total RGS and Blended ARPU

o 9 % @ 5 8

—>

— -03%

+3.3%

4177 4,251

2,055 2,129 2,122

2Q16 1Q17 2Q17 THY16 THY17 2Q16 3Q16 4Q16 1Q17 2Q17
"l Subscriptions (‘000) © Blended ARPU (RM/mth)

Steady postpald and prepaid performance amidst intense competition
«  ARPU supported by rising data ARPU across all customer segments

 All time high postpaid net adds post MaxisONE plan revamp; prepaid RGS base
Impacted by SIM consolidation N



Winning digital experience seekers to our postpaid base
Highest net additions post MaxisONE plan revamp

Postpaid Revenue Subscriptions

— +09%

2,660 2,678 2,712 2,144 2,785

2Q16 3Q16 4Q16 1Q17 2Q17 2Q16 3Q16 4Q16 1Q17 2Q17
Postpaid RGS30 (‘000) B MaxisONE Plan ('000)

ARPU Data usage and Smartphone penetration

so% e &% 8% B%

2Q16 3Q16 4Q16 1Q17 2Q17 2Q16 3Q16 4Q16 1Q17 2Q17

Postpaid RGS30 (RM/mth) B MaxisONE Plan (RM/mth) Smartphone penetration B Data usage(GB/mth) §



Hotlink FAST 1s the 4G prepaid market leader
Revenue growth supported by high Ml ARPU despite lower RGS base

-2.1%
+2.99% REE 1,500 1,740 1,879
1005 8,108 8,007 7946 7,754 7482
2Q16 3Q16 4Q16 1Q17 2Q17 2Q16 3Q16 4Q16 1Q17 2Q17
B Revenue (RMm) Prepaid RGS30 (‘000) B Hotlink FAST('000)

m— B =
38 41 42 42 42

2Q16 3Q16 4Q16 1Q17 2Q17 2Q16 3Q16 4Q16 1Q17 2Q17

Prepaid (RM/mth) B Hotlink FAST (RM/mth) B Smartphone penetration B Data usage(GB/mth)
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Investing in 4G LTE leadership

Differentiated customer experience with consistently high quality network

Capex (RM mn)

 Largest 4G LTE population coverage
nationwide; @ 89% on comparable peer basis

. Fastest network with Best Youtube HD
streaming

e  LTE usage nearly doubled to an average
7.0GB from 3.7GB per month year-on-year

« Nearly 2/3 of our users now have 4G smart-
2Q16 1Q17 2Q17  THY16  THVIT phones

Capex B Capex/Service Revenue
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YTD EBITDA growth from continuous revenue
development and efficient marketing spend

Normalised EBITDA Normalised Cost Development

+2.6% 5.52/0 B0 5.6% 4.7% 5.1%
6.6% 6.7% 6.5% 6.2% 6.6%
11.9% 11.5% 11.2% 11.0% 11.3%

o

26.0% 24.5% 25.9% 25.3% 25.0%

0.1% -0.5% -0.4% 0.0% -0.4%
2Q16 1Q17 2Q17 1HY16 HY17 2Q16 1Q17 2Q17 1HY16 1RYTY
B Service Revenue B EBITDA (RM mn) M Total Costs % Traffic, commissions & Resource
EBITDA Margin (RM mn) Service other direct costs O&M
Revenue

Network & spectrum [] Marketing
Others

* QoQ EBITDA reflects continuous investment for long term structural cost benefits and higher
realised foreign exchange losses



Profit after Tax up on higher EBITDA

 YTD PAT higher on account of higher EBITDA

+9.5% and lower property, plant and equipment
related charges

-5.8%
+14.2% - Excludes RM34 million unrealised forex
i 798 gains (THY16: RM41 million unrealised forex
gains), nil accelerated depreciation charges
(THY16: RM13 million), nil reversal of
2116 a7 Uty fHYIe - TRYTT contract obligation provision (TH16: RM36
million), nil reversal of asset iImpairment
(THY16: RM36 million) and RM47 million
reduction of service fees (1H16: RM7

million charge In service fee) net of tax
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Summary

e Solid earnings momentum in the first six months

1H2017 * Execution of growth strategy and priorities on track; program in place to
reduce long term structural costs

* Moving from products to solutions and going all-out digital

* C(Creating unmatched customer experience across all channels

Priorities * Keep network advantage through scalable capacity design and indoor experience
* |nvest for the future:
- Build new enterprise capabilities - Scale up own fibre
- Implement full digitalisation - Investing for cost efficiencies
Outlook  Comfortable with guidance:

- Service revenue, absolute EBITDA and base capex at similar levels to FY2016

13



Key Financials

S U

Service revenue 2,055 2129 2,122 -0.3% +3.3% +1.8%
eTOA 00 s o4 AT 93%  +2.6%
***** SBDAMagnON o1 sp7y,  520% 0T w28 0w
***** Profitaftertax 424 54 484 58%  +142%  +95%
***** Feecashflow 561 274 290 +58%  -483%  -336%
***** Prepaid revenue 956 1005 984 21%  +29%  +14%
***** postpaid revenve 978 989 998 409%  +20%  +0.6%
Capex 28 R n
Dividend per share sem) 5 s s

" EBITDA, EBITDA margin and Profit After Tax on normalised basis



FLEXISHARE
ror BUSINESS

Now | can upgrade my .
devices whenever | want with
FlexiShare for Business.

Other mobile plans offer a one-time device fund that must be utilized immediately. Now you

can optimise your business costs with a device fund that lets you upgrade devices anytime.

Start managing your employees’ data and device funds today, sign up for FlexiShare.

With the most flexible business plan, you are always in control. B

e e Manage & control your
FIQXIblllTy to:atlocat [Jnl'm"fﬁ accou?;n easily wiﬂZ

ONEBusiness Hub anytnrﬁe
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Disclaimer

This presentation by Maxis Berhad (“Maxis”) contains forward-looking statements. Forward-looking statements can be identified
by the use of forward-looking terminology such as the words “may”, “will”, “would”, “could”, “believe”, “expect”, “anticipate”,
“intend”, “estimate”, “aim”, “plan”, “forecast” or similar expressions and include all statements that are not historical facts.
Forward-looking statements made in this presentation involve known and unknown risks, uncertainties and other factors which
may cause actual future performance, outcomes and results to differ materially from those expressed or implied in such forward-
looking statements. Such forward-looking statements are based on numerous assumptions and reflect Maxis" current views with
respect to future events and are not a guarantee of future performance. Maxis cannot give any assurance that such forward-

looking statements will be realized.

Factors which could affect actual future performance, outcomes and results include (without limitation) general industry and
economic conditions, interest rate trends, cost of capital and capital availability, availability of real estate properties, competition
from other companies and avenues for the sale/distribution of goods and services, shifts in customer demands, customers and
partners, changes in operating expenses, including employee wages, benefits and training, governmental and public policy
changes and the continued availability of financing in the amounts and the terms necessary to support future business.
Forward-looking statements made in this presentation are made only as at the date of this presentation and Maxis and its
subsidiaries, affiliates, representatives and advisers expressly disclaim any obligation or undertaking to release, publicly or
otherwise, any updates or revisions to any such forward-looking statements to reflect any change in Maxis’ expectations, new
information, future events, change in conditions or circumstances or otherwise.

This presentation has been prepared by Maxis. The information in this presentation, including forward-looking statements, has
not been independently verified. Without limiting any of the foregoing in this disclaimer, no representation or warranty, express
or implied, is made as to, and no reliance should be placed on, the fairness, accuracy or completeness of such information. Maxis
and its subsidiaries, affiliates, representatives and advisers shall have no liability whatsoever (whether in negligence or
otherwise) for any loss, damage, costs or expenses howsoever arising out of or in connection with this presentation.



WE KNOW YOU LOVE YOUR HIGH SPEED INTERNET..

SO WHY NOT EXTEND IT TO/
EVERY DAY

Thank you



Also...

FRIENDZ

FREE 1,000 MINS CALLS TO 5
MAXIS or HOTLINK NUMBER

Appendices
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Important definitions/notations

» Service Revenue: Group revenue excluding device, hubbing revenues and network income
 EBITDA margin on Service Revenue: EBITDA as percentage of service revenue

* Normalised PAT: Adjusting for net of tax effects: (i) accelerated depreciation of RM6 million in 2Q16 and nil

In 1Q17; (i) unrealised forex gains of RM2 million in 2Q16 and RM5 million in 1Q17; (ii1) reversal of contract
obligation provision of RM36 million in 2Q16 and nil in 1Q17; (iv) reversal of asset impairment provision of
RM36 million in 2Q16 and nil in 1Q17; and (v) service fee charged of RM3 million in 2Q16 and RM4 million In
1Q17

* Free Cash Flow: Cash Flow from Operating Activities — Cash Flow from Investing Activities - Interest paid

— Finance lease repayment

* Revenue generating subscriber/subscription (RGS30): Defined as active line subscriptions and exclude

those that does not have any revenue generating activities for more than 30 days

 Smart-phone: Any devices with growing apps stores and active developers



Normalised Consolidated Income Statement

B 2016 3Q16 4Q16 ] 207 W oo W Yo

777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777

Revenue 2,102 2,156 2,214 2,157 2,172 +0.7% +3.3%
Expenses (1,092) (1,012) (1,027) (1,034) (1,068) +3.3% -2.1%
EBITDA 1,010 1144 1187 1123 1104 1.7% +9.3%
EBITDA Margin 48.0% 53.1% 53.6% 52.1% 50.8% -1.3pp +2.8pp

***** Depreciation ~ (254) (26 (266) (2400 (238
Amortisation INC:YY (83) (90) (97) 98
Others (4) (4) 10 (2) -

EBIT 670 796 841 784 768 -2.0% +14.6%
Interest Expenses ~ (116) (111) (123) 1090  (122)

Interest Income 14 13 14 14 15

PBT 568 698 732 689 661 -41% +16.4%
Tax (144) (180) (185) (175) A77)

PAT 424 518 547 514 484 -5.8% +14.2%



Reported Consolidated Income Statement

B ) 2016 3Q16 4Q16 AN 201 m Yo

777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777

Revenue 2,102 2,156 2,214 2,157 2,172 +0.7% +3.3%

Expenses (1052) (1,026) (1056) (1,046) (949) -9.3% -9.8%

EBITDA 1,050 1130 1158 1,111 1,223 +10.1% +16.5%

EBITDA Margin 50.0% 52.4% 52.3% 51.5% 56.3% +4.8pp +6.3pp
***** Depreciation ~ (262)  (265) (294  (240) (238

Amortisation (82) (83) (90) (97) (98)

Others 44 (4) 10 (2) i

EBIT 750 778 784 772 887 +14.9% +18.1%

Interest Expenses ~ (116) (111) (123) 1090  (122)

Interest Income 14 13 14 14 15

PBT 648 680 675 677 780 +15.2% +20.4%

Tax (165) (175) (170) (172) (206)

PAT 483 505 505 505 574 +13.7% +18.8%



Cash flow statement

g g g g g g S S g

g gy g g g gy gy gy g g g g gy g Mg S g g g gy Mg g g Mg g Sy g Mg Mgy Sy g S Mg Mg Y Sy g g My My Iy Sy S SRy Ry Sy uy Sy SRS R

Cash flow used in investing activities

_ Purchase of broperty. olant & equioment (259) (486) (345) (760) (366) (450)
Property, p P (183) (417) @71 (616) (243) (351)
- Proceeds from disposal of PPE 5 ) : o5 1 )
- Purchase of intangible assets (78) (69) (75) (149) (124) (99)
- Maturities of deposits
e il R i A R o L B
Cash flow before financing activities 446 643 649 (488) 357 391
Cash flow used in financing activities (956)  (456)  (926) 454 (480) | (476)
- Dividends paid (376) (375) (376) (375) (376) (375)
- Debt drawdown - 3,500 840 34350 44 -
- Debt repayment 421) (35000 (1261 | (2478)  (766) .
- Payment of finance costs (156) (80) 128) azn (82) (99)
- Acquisition of additional interest in subsidiary - - - 16) - :
- Others (3) M M ©) - 2
Net change in cash & cash equivalents (510) 187 (277) (34) (123) (85)
Opening cash & cash equivalents 1,296 786 973 696 662 239
Closing cash & cash equivalents” 786 973 696 662 539 454

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

~  The difference between cash & cash equivalents and deposits, cash and bank balances represent deposits with banks that have maturity periods of more than 3 months
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Financial Ratios

(RM mn) o I

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Debt# 9,263 9,295
Deposits, cash & bank balances” 559 454
Net Debt 8,704 8,841
Total Equity 4,842 6,689

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

______________________________________________________________________________________________________

# Includes derivative financial instruments designated for hedging relationship on borrowings; excludes vendor financing
*  EBITDA calculated as annualised YTD EBITDA

The difference between cash & cash equivalents and deposits, cash and bank balances represent deposits with banks
that have maturity periods of more than 3 months



Revenue Composition

7777777777777777777777777777777777777747777777777777777777747777777777777777777L77777777777777777777177777777777777777777477777777777777777777¢77777777777777777777p77777777777777777774 777777777777777777777777777777777777777777

Total revenue 2,110 2166 2176 2140 2102 2,156 2,214 2,157 2,172
Service revenue 2,089 2154 2155 2122 2055 213 2165 2129 2122
- Mobile 1984 2046 2047 2005 1934 1982 2028 199 1982
- Enterprise Fixed 64 63 61 67 67 74 78 72 76
- Integrated Services 41 45 47 50 54 57 59 63 64
Non-service revenue = | 21 1221 18 47 43 4 28 50
- Device 6 4 12 12 12 23 26 7 24
- Hubbing 10 4 4 2 0 0 2 . 5
- Network income 5 4 5 4 35 20 21 20 21
- -------- 201
Mobile revenue 1984 2046 2047 2005 1934 1982 2028 1994 1982
- Prepaid 1008 1070 1,035 1,008 956 1017 1018 1005 984

- Postpaid 976 976 1012 997 978 965 1010 989 998

Note:

Commencing 1Q15, further breakdowns of mobile revenue are not disclosed as we are not applying fair value to new bundled plans including the MaxisONE Plan
Commencing 2Q16, retrospectively, network income has been re-classified as non-service revenue

Commencing 1Q17, retrospectively, all inbound roaming revenue are parked under Postpaid revenue
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Normalised Financials and Costs

7777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777

Total revenue 2,140 2102 2,156 2,214 2,157 2172
Total expenses 979 1092 1012 1027 1034 1,068
- Traffic, commissions & other direct costs 523 | 534 537 528 521 541
- Spectrum license fees 34 36 40 37 41 42
- Network 182 209 195 206 203 195
- Staff & resource 124 135 136 132 143 137
- Marketing 35 63 53 45 39 43
- Operation & maintenance 83 13 86 104 o 119
- Others 2) 2 (35 (25) 10) (9

- Allowance for doubtful debts, net 20 | 24 22 17 16 18

- Government grants & other income, net (22) (22) (57) 42) (26) (27)
EBITDA 1,161 1,010 1,144 1,187 1123 1,104
PBT 692 568 698 732 689 661
PAT 487 424 518 547 514 484
EBITDA Margin 94.3% 48.0% 53.1% 53.6% 52.1% 50.8%
PAT Margin 22.8% 20.2% 24.0% 24.7% 23.8% 22.3%
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Reported Financials and Costs

g g g g g S

Total revenue 2140 2102 2,156 2,214 2157 2172
Total expenses 927 = 1052 = 1026 1056 1046 949
- Traffic, commissions & other direct costs 527 538 S42 532 526 474
- Spectrum license fees 34 36 40 37 41 42
- Network 182 209 195 206 203 195
- Staff & resource 124 135 136 132 143 137
- Marketing 36 63 53 45 39 43
- Operation & maintenance 26 69 95 129 104 67
- Others 2) 2 (35) (25) 10) (9)

- Allowance for doubtful debts, net 20 | 24 22 17 16 18

- Government grants & other income, net (22) (22) (57) 42) (26) (27)
EBITDA 1,213 1,050 1,130 1,158 1111 1,223
PBT 134 648 680 675 677 780
PAT 220 483 505 505 505 574
EBITDA Margin 56.7% 50.0% 52.4% 52.3% 51.5% 56.3%
PAT Margin 24.3% 23.0% 23.4% 22.8% 23.4% 26.4%



RGS30 and ARPU
-- - - - - - -

7777777777777777777777777777777777777747777777777777777777747777777777777777777L77777777777777777777177777777777777777777477777777777777777777Lf7777777777777777777p77777777777777777774 777777777777777777777777777777777777777777

Mobile subscription

(‘000) | | | | | | | | |

Total 12214 195 M579 11164 11015 10903 10,851 10,673 10,420
- Prepaid 9068 @ 8850 8520 8196 8108 8007 7946 1754 7482
- Postpaid 279 | 2784 2,765 2696 2660 2678 2712 2744 2,785
- WBB 350 322 294 272 247 218 193 175 153
ARPU

(RM/month) | | E E E | E E |

Blended 51 53 54 55 54 56 57 57 58
- Prepaid 36 39 39 39 38 41 42 42 42
- Postpaid 97 98 102 102 102 100 104 102 102
Notes:

WBB subscriptions defined as subscriptions on data plans using USB modems and tablets
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Data usage and smart-phone penetration

-------- ar

7777777777777777777777777777777777777747777777777777777777747777777777777777777L77777777777777777777|77777777777777777777477777777777777777777Lf7777777777777777777p77777777777777777774 777777777777777777777777777777777777777777

Data usage

(GB/month) | | 5 5 | | ; ;

Blended 123 135 154 163 2.21 2.84 3.66 429 5.02
- Prepaid 116 1.26 144 155 200 260 327 3.67 4.29
- Postpaid 150 172 188 193 295 367 493 617 713
(%)

Smart-phone

penetration | | | | | | : : |

Blended 65 67 69 70 70 74 76 78 79
- Prepaid 63 65 67 67 68 72 4 7 78
- Postpaid 73 75 76 - 80 81 82 83 84
Notes:

Smart-phone defined as any devices with growing apps store and active developers
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Market Definition Subscription, ARPU and MOU
- - - - - - - -

7777777777777777777777777777777777777747777777777777777777747777777777777777777L77777777777777777777.77777777777777777777477777777777777777777Lf7777777777777777777p77777777777777777774 777777777777777777777777777777777777777777

Mobile subscription

(‘000) | | | | | | | | |

Total 13269 13110 12,694 12310 12249 12,046 11926 11,808 11,661
- Prepaid 10051 9927 9,567 9279 9273 9085 8960 8820 8,653
- Postpaid 2,833 2,817 2,802 2,129 2,700 2,718 2,158 2,800 2,842
- WBB 385 357 325 302 276 243 208 188 166
(‘000)

Mobile internet users 9,100 9,000 8,800 8,500 8,400 8,500 8,700 8,600 8,500
NG N R s
Home connections 99 107 18 126 133 139 146 153 159
CARPU
Blended 47 49 50 | 50 49 50 52 52 52
- Prepaid 33 35 35 | 35 34 36 37 37 37
- Postpaid 9% 97 102 101 101 100 104 101 101

MOU

(minutes/month)

- Prepaid 131 134 129 141 162 155 138 136 131
Notes

WBB subscriptions defined as subscriptions on data plans using USB modems and tablets

Commencing 1Q15, postpaid MOU is no longer disclosed as we are not applying fair value to new bundled plans including the MaxisONE Plan §
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