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MAXIS Q2 - IN STEADY PROGRESS

e Service revenue growth 0.6% from Q1 2014

e Mobile Internet/Value Added Services revenue growing 8.0% from Q1 2014

o Solid EBITDA margin on service revenue (normalised) at 53.5%

e Good progress in network modernisation with key market centres approaching
completion

o Delivering on dividend commitment; declared a second interim dividend of RM600
million or eight sen per share
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Maxis Berhad (Maxis) continued with its transformation initiatives and remained focused
on going through the list of things to improve to provide customers with an unmatched
experience.

For the second quarter ended 30 June 2014, Maxis returned to positive growth of 0.6% in
its Service Revenue to RM2,049 million against RM2,037 million in Q1 2014. Mobile data
was the main growth driver with Mobile Internet/Value Added Services revenue growing
8.0% from the previous quarter, partially mitigating lower voice and SMS usage. This
growth was achieved through initiatives undertaken in Q1 to eliminate pay per use charges
and driven by higher smart-phone penetration. Maxis also saw its worry free internet
proposition beginning to gain traction as well as steady contributions from the Home and
Enterprise Fixed segments.

For the quarter under review, Earnings Before Interest, Tax, Depreciation and Amortization
(EBITDA) Margin on service revenue improved by 0.5 percentage points to 53.5% as
compared to Q1 2014. Overall EBITDA and Profit After Tax (PAT) on a normalised basis
stood at RM1,064 million and RM480 million respectively.



Morten Lundal, Maxis CEOQ, said, “Our numbers in Q2 are as expected as we continue with
our transformation initiatives. This quarter, we made a fundamental change in postpaid
with our MaxisOne Plan, by offering truly limitless voice and SMS as well as a generous
and worry free data offering. With this change, the whole focus on how much you call or
SMS are gone - a truly new experience for the Malaysian market specifically and also a
first in Asia. We also made both prepaid and postpaid roaming a worry-free experience for
customers. Customers can now feel free to use their phones while travelling whilst
keeping their mobile data on. Furthermore, we took away the very high pay per use rates
for data that all the players in the industry charge and that the customers feel so deeply
unhappy about. We took some hit in our revenues due to all these changes, but we are
also seeing the positive response this has generated. As we go along this year, customers
are going to see more product launches that substantiate our commitment to delivering a
worry free Internet experience on the best network.”

Maxis also made good progress in its network modernisation with key market centres
nearly completed. Transport and core network was successfully expanded to support data
traffic growth. Our 3G population coverage is expected to reach 88% by end of 2014.
Maxis invested RM155 million capital expenditure in second quarter for network
modernisation, capacity and quality improvements as well as focused 4G coverage
expansion.

The Company announced a second interim dividend of RM600 million or eight sen per
share.

- End -

About Maxis Berhad

Maxis Berhad is Malaysia's leading communications service provider, enabling customers to connect and
communicate anytime, anywhere and from any device. 13 million customers choose to be with us as we stand
for the best coverage, innovative solutions and excellent service.

Our high-speed network footprint is the largest in the country — enabling every Malaysian to enjoy our extensive
range of data services such as mobile Internet browsing, social networking sites, downloading apps as well as a
portfolio of integrated mobile, fixed and enterprise solutions. This is in addition to our voice calls, text and
picture messaging services.



Beyond connecting people with our services, we are passionate about making a positive impact to the
community in which we operate in. Our Corporate Responsibility efforts aim to develop and enrich our
community, customers and partners, creating a fun place to work and advocating environmentally friendly
practices. For more information, please visit: maxis.com.my

For media enquiries, please contact:

Norlaili Mohamad

Corporate Affairs

Maxis Berhad

Tel: +603 2330 6138

Fax: +603 2330 0008

Email: norlaili@maxis.com.my



mailto:norlaili@maxis.com.my

